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How to Market to Generation X:
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Gen X have the 2nd largest
disposable income; Luxurious
services and products
appeal tothem,

Indulge their need for
nostalgia and comfort.

Use visually engaging and
vibrant video based content
Avoid polls and quizzes.
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They also prefer to use a computer
over smart devices
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How to Market to Baby Boomers

1. Use nteractive content such as
quizzes to encourage them to
getinvolved.

Engage with relevant content
which offers information.

= Encourage newsletter signups.
Use slower, more informative
Video content.

Boomers are vocal and
opinionated, ask them to get
involved and to share their
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