Define your personal brand in 3 steps

In 20-30 minutes, this guide will help you clearly articulate
your personal brand and unique story, so that you can
beautifully and genuinely connect with your ideal audience,
allowing you more time to actually make your work.




If you've downloaded this guide, chances are that you're an artist or
creative entrepreneur who might feel one or all of the following:

O inadequate at articulating what you do (your brand) in person,
in writing, and online

O overwhelmed with balancing making work, marketing,
business and life

O astrong need to make more money from your art or creative
work, and get the major opportunities that will propel your
career further

All of these worries are valid and common, and we completely
understand where you are coming from. It can feel impossible to
translate your visual, creative, conceptual, and personal work into
words and marketing efforts that mean something real, that make an
impact on the people that matter, and that feel right to you; and let’s
not forget finding the time to cultivate and maintain the marketing
of your personal brand amidst all of your other responsibilities.

We, too, are visual artists and small business owners, which is why
we started Kind Aesthetic: to help you (our talented peers) best
communicate what you do so that you can reach your wildest dreams.

As a small business owner—artists and creative entrepreneurs,
that’s you—you may be unsure of your personal brand. You may
be thinking, “Do I even need one? ‘Brand’ sounds like a word that
only corporate companies use.” We 100% understand that thought
process. We once thought that, too.

But you do have a serious business: your work. And you do indeed

have a personal brand; it already exists within you.




1. Say your goals out loud (and then write them down).

The first step to feeling clear about who you are
professionally and what you do, is to define your goals
so that your intentions, marketing efforts and work sync
in a productive way. Don’t over-think this.

‘What are your major goals: one month, one year and 5
years? Write them here:

ONE MONTH:
ONE YEAR:

FIVE YEARS:

2. Describe who you are and what you do.

Your unique story is a description of who you are,
what you do, and why you do it, with a sprinkling of
how you got there.

To get your unique story, answer these questions
for yourself:

‘What kind of artist or creative are you? (painter, photographer, writer...)

What does your work look like? (be incredibly descriptive, concrete, and straightforward)

‘What motivates you to do your work? (personal, historical, conceptual influences)

‘What has an ideal client said to you about your work?




3. Nail your pitch, which is the essence of your brand.

The goal of your pitch, a short statement about you and your work, is to sound specific and not generic.

The key is no second-guessing yourself. You are indeed unique and amazing.

With your goals in mind from Step 1, take your your answers from Step 2, and edit phrases down to
create one powerful statement.

Here is some space to work it out:

Here is a template for your pitch:

[ am a who makes about
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Having a clearly defined, genuine personal brand is reliant on
these fundamentals:

The best part is, your personal brand exists already within you. Once you’ve established
your unique story and practice your pitch, you'll gain confidence in who you are as an artist,
a creative entrepreneur, and yes, a brand. From here, you are ready to develop amazing
marketing materials and a strategy to disseminate them into the world so you can stop
worrying and get back into the studio.

Goals change and your work changes, which means you might need to revisit this guide
every few months to make sure everything still adds up. Doing the work in this guide is a
huge, wonderful step forward in moving towards your marketing and career goals. But it’s a
hard thing to work through on your own. It you feel like you need some feedback, or want
to make huge leaps forward with the built-in bonus of accountability, then send us an email.
We'll set up a free 20 minute consultation!




